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Before we begin….



Rural Funding
Funding in rural communities is complex
- Smaller donor pool & lower disposable income
- Limited access to corporate and foundation support
- Fundraising fatigue

Best Practices
- Combination of ability, affinity and access
- Collaboration
- Peer benchmarking
- Online presence and fundraising opportunities
- Social enterprise
- Storytelling 



Source: Giving USA 2024 Report

Giving USA 2024
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Foundations
WHO: Private and family foundations are professional funders who exist to support their mission 
through charitable gifts to nonprofit organizations whose mission aligns with theirs

WHY: Required to give away 5% of their asset base every year to maintain their nonprofit status

HOW: Subscription services, 990s, donor listings

TOOLS: 
• case for support for grant applications
• be aware of strategies such as sunsetting, moving funds to a DAF, restructuring giving priorities
• leverage network of contacts to trustees
• data collection and impact measurement

CAUTION: Over-reliance on foundations right now; not a tremendous source of untapped revenue; 
lots of competition for resources; try to meet to get specific deadlines, preferences, processes, etc.



Corporations
WHO: Companies (large, small, private, public, etc) based in or with vested interest in your 
community and mission

WHY: Many companies want to invest where their employees “live, work and play”; often multiple 
ways to give (corporate, foundation, marketing $$$; matching contributions; volunteer time); in-kind 
donation opportunities

HOW: Subscription services, local chamber of commerce, economic development groups, local 
officials, etc.; corporate website and annual report

TOOLS: 
• menu of giving opportunities/sponsorship levels
• volunteer opportunities
• HR vs PR 
• visuals, one pagers
• cause marketing

CAUTION: Points of contact change frequently as do priorities when high-level leadership changes



Individuals
WHO: Current residents invested in the community; former residents who maintain connection to 
their hometown; alumni

WHY: Greatest opportunity to explore genuine motivations; more flexible decision-making process

HOW: Subscription services; annual reports; property records; current contacts/network 
building/leverage relationships (staff, board, volunteers, donors, community leaders/stakeholders, 
etc)

TOOLS: 
• ways to give listing (DAFs, PG)
• one pagers
• volunteer opportunities
• thoughtful touchpoints

CAUTION: Can take a long time to build an authentic relationship and needs a consistent 
relationship manager



Organizations
WHO: Civic organizations, fraternal organizations, municipalities and departments, faith-based 
organizations, social organizations, Community Development Entities (NMTC), venture capital

WHY: Can provide access to larger opportunities at higher levels of an organization with their 
endorsement; tap into shared resources

HOW: local community networking and awareness

TOOLS: 
• public/private partnerships
• menu of giving opportunities
• volunteer opportunities
• visuals
• restricted fund at DAF

CAUTION: high turnover in volunteer or membership-based orgs can create more steps in rebuilding 
relationships with a POC
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Stewardship

• Acknowledgement (letter, 
email, note, call, video, etc)

• Impact report

• Virtual calls for program 
updates

• Tours

• Volunteer opportunities

• Storytelling



Source: Rachel Muir

Thank 
You 
Email



Virtual 
Program 
Update



Tour



Volunteer 
Opportunities



Cause
Marketing



Resources 

• CFRE

• DonorSearch

• Association of Fundraising Professionals

• We Are For Good

• Foundation Directory, Impala, 
ProPublica, Instrumentl, GrantStation

• Kindsight/iWave

• ChatGPT

• FreeWill & Grant Assistant AI

https://mycfre.cfre.org/cfressa/f?p=BETASSA:53000:12035536590903
https://www.donorsearch.net/type/webcast-on-demand/
https://www.afpkansasheartland.com/
https://www.weareforgood.com/
https://fconline.foundationcenter.org/
https://impala.digital/
https://projects.propublica.org/nonprofits/
https://www.instrumentl.com/
https://grantstation.com/
https://kindsight.io/iwave/
https://openai.com/chatgpt/overview/
https://www.freewill.com/americanredcross?&msclkid=9a530c1ab27815fd05d96befe45cfcca&gclid=9a530c1ab27815fd05d96befe45cfcca&gclsrc=3p.ds&gad_source=7


Thank You

Insert Client Logo Here

vmathews@cecilcommunication.com cecilcommunication.com 

mailto:vmathews@cecilcommunication.com
https://cecilcommunication.com/
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